
ShopperTrends is available in a number of formats, including:

� Individual country reports
� �Regional summary of key comparisons
� Full regional report

Customised reports especially for you

For more information, contact your local ACNielsen client service representative.

ShopperTrends is designed to provide 

an in-depth understanding of consumer 

shopping patterns across different 

trade sectors, from hypermarkets and 

supermarkets to traditional wet markets 

and mom and pop shops. 

 

Across the world, this allows retailers to 

compare the relative level of development 

of each country as well as quantify the 

potential for development. 

Advanced modelling techniques are used 

to identify the underlying drivers behind 

shoppers� choice of trade sector. 

By understanding which factors are most 

important to shoppers, retailers can ensure 

their strategies are tailored to meet their 

shoppers� most important requirements. 

In 50 countries,  
across all outlets

Analysis example: store image
Everything I need

in one store

Wide product selection,
range and variety

Better selection of high quality
brands and products

Modern and comfortable store

High importance

Well presented display
of products

Spacious

Always have what I 
want in stock
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